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РАЗДЕЛ 1. УПРАВЛЕНИЕ ЭКОНОМИЧЕСКИМИ СИСТЕМАМИ 

 

 

L. A. Aleksandrovskaya  
 

PUBLIC-PRIVATE PARTNERSHIP AS A MECHANISM  

FOR REGIONAL MELIORATION DEVELOPMENT 
 

Annotation 

In conditions of modern development of agricultural production, the most important 

place should be given to reclamation activities, taking into account compliance with ecologi-

cal and economic requirements of natural environment. Therefore, an in-depth consideration 

of organizational and economic aspects, and in particular, public-private partnership in this 

area of activity, increasingly attracts the attention of all employees of agro-industrial complex, 

which in the future should create favorable conditions for more efficient and intensive use of 

both reclaimed land and land resources of each territorial entity as a whole. This approach 

will allow us to develop a comprehensive program and, in accordance with it, a mechanism 

for ensuring the effectiveness of each land use, regardless of the form of ownership, whether 

it is a state-owned or private agricultural enterprise. In this regard, a more careful considera-

tion of the role of public-private partnerships. 
 

Keywords 

Partnership, mechanism, private property, territory, melioration, efficiency, meliorative 

activities. 

 M. E. Botalova, S. S. Galazova,  

S. A. Morusov, T. S. Romanishina 
 

ISSUES OF SUSTAINABLE DEVELOPMENT OF TERRITORY  

BASED ON GREEN MARKETING STRATEGIES 
  

Annotation 

Article substantiates the importance of green marketing strategies in ensuring the sus-

tainable development of territories, which implies the inclusion of environmental component 

in strategic documents on marketing planning for transformation of Russian regions. Authors 

have studied the main approaches to allocation of green marketing strategies, analyzed the 

existing practical initiatives in the focus of authorities on green development on example of 

number of regions of South of Russia. Authors consider it reasonable to take into account a 

number of indicators characterizing regional development in order to justify green marketing 

strategies focused on desirable transformations. It is concluded that green marketing strategies 

should be based on increase in environmental value for enterprises and organizations developing 

their activities in a certain territory, interests of government, business (external and internal 

investors) and local community.  
 

Keywords 

Sustainable development, green marketing strategies, marketing of sustainable deve- 

lopment, region.  
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O. A. Voron, E. A. Mamaev 
 

ECONOMIC AND TECHNOLOGICAL BASIS FOR DEVELOPMENT  

OF ROLLING STOCK AND TRANSPORT INFRASTRUCTURE  
FOR TRANSPORTATION OF PERISHABLE GOODS 

 

Annotation 
Analysis of dynamics of market of perishable goods transportation by various character-

istics, including departure railways, is given to determine the directions for development of 
rolling stock. Scheme for conducting studies of transport infrastructure for transport of per-
ishable goods is presented. For the time being, problem was in economic and technological 
planes of research, and it included not only development of terminal complexes of railway 
infrastructure, but also the formation of a fleet of innovative isothermal rolling stock. 

Issues of economics of proposed innovative isothermal rolling stock are considered, al-
lowing to implement the car of required configuration with given technical parameters, ensur-
ing maximum degree of compliance of its consumer qualities with requirements of transport 
services market. Scope of possible use of different types of isothermal cars was analyzed. 

 

Keywords 
Transport system, perishable cargo, transport infrastructure, insulated rolling stock, in-

novative rolling stock, transportation forecasting. 

 

N. N. Zubareva, V. A. Chisnikov 
 

ISSUES OF MARKETING COMMUNICATIONS IN ATTRACTING  

AND RETAINING CONSUMERS IN COMMERCIAL MEDICINE SEGMENT 

 

Annotation 
Article examines the relevance of the use of marketing communications in the focus on 

attracting and retaining consumers (patients) in business activities of commercial medical 

centers. Authors analyze the positive dynamics of demand in segment of commercial medi-

cine, format and direction of applied offline and online communication solutions. Conclusion 

is made about the further individualization of marketing communications used by clinics, due 

to tougher competition and the need for greater personalization in accounting for consumer 

requests.  

 

Keywords 

Marketing communications, attraction, retention, consumers, commercial medical  

centers. 
 

S. S. Lavrenchenko, A. S. Bidzhieva 
 

MAIN DIRECTIONS OF STATE REGULATION AND SUPPORT  

OF INDUSTRIES OF AGRO-INDUSTRIAL COMPLEX  
IN MODERN CONDITIONS 

 

Annotation 
Article is devoted to consideration of tasks assigned to the state within framework of reg-

ulating various areas of agro-industrial complex, as well as various measures aimed at support-
ing agricultural producers and other entities involved in economy of agro-industrial complex. 
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Keywords 
Agro-industrial complex, government support measures, directions of state support. 
 

Syjia Liu 
 

BARRIERS TO TRANSITION TO CLOSED SUPPLY CHAINS  

FOR TEXTILE INDUSTRY SUSTAINABILITY   

 

Annotation 
Closed supply chain is realization of modern concept of closed-loop economy in pro-

cess of achieving sustainable development goals. Linear economic model and supply chain 
that allows resource consumption without any reverse logistics measures other than recycling 
is not sustainable. Driven by social change, scientific advances and legislative pressure of 
country of presence, industry is beginning to take this issue seriously. Shift from a linear tex-
tile supply chain due to industry specificity and link placement is a solution for sustainable 
development of industry. As part of this idea, a conceptual analysis and classification of barri-
ers were carried out, covering all parts of modeled closed supply chain of industry. 

 

Keywords 
Closed supply chain, closed-loop economy, textile industry, reverse logistics, sustaina-

ble development. 

E. D. Rubinskaya  
 

POTENTIAL OF EDUCATIONAL MIGRATION IN SOLVING THE PROBLEM 

OF SHORTAGE OF HIGHLY QUALIFIED SPECIALISTS:  
CASE OF DEVELOPED COUNTRIES 

 

Annotation 
Shortage of specialists in national labor market, exacerbated by unfavorable demo-

graphic trends in developed countries, entails an increase in demand for foreign highly skilled 
specialists, actualizing the issues of optimizing migration regulation and expanding channels 
for attracting labor force, not only real, but also potential — foreign students. Article provides 
a comparative analysis of tools used by developed countries aimed at attracting foreign stu-
dents to the national labor market, identified key contradictions. 

 

Keywords 
Foreign students, qualified specialists, migration policy, labor market, tools of migra-

tion regulation. 
 

 

А. А. Fedosenko 
 

ADVERGAMING AS MARKETING COMMUNICATION TOOL 
 

Annotation 
Article is devoted to peculiarities of advergaming as effective interactive marketing 

tool. Author considers advergaming as a set of technologies aimed at creating a special infor-
mation and communication system, purpose of which is to attract and retain customers using 
gamification elements. On the one hand, it is a technology to attract and retain the customer's 
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attention by presenting the consumer properties of promoted product. On the other hand, ad-
vergaming is a form of communication with client. Considered, due to human nature, specific 
features of advergaming and appropriateness of their use in process of creating communica-
tion with client. 

 

Keywords 
Advergaming, gamification, marketing communications, relationship marketing, mar-

keting strategies, interactivity, consumers, users. 
 

S. G. Khalatyan, O. N. Boyko  
 

ANALYSIS OF LEVEL OF DEVELOPMENT AND FEATURES  
OF FUNCTIONING OF LOGISTICS CLUSTERS IN CHINA 

 

Annotation 
In modern conditions, the formation of clusters in different sectors of economy in many 

countries is becoming increasingly important. Experience of formation and development of 
logistics clusters in Chinese economy is of great interest, which can become an example for 
many world economic systems. Within the framework of this article, authors investigate the 
key features of existence of logistics clusters in China, mainly from a theoretical point of 
view. The most characteristic outlines, factors and conditions for development of logistics in-
dustrial clusters in China are identified. Role and significance of state management of eco-
nomic clustering processes in a given country are studied, and various levels and types of 
clusters in Chinese economic system are identified.  

Authors identified the types of models for development of logistics clusters in analyzed 
country, made conclusions about prospects for applying the experience of this country in rela-
tion to Russia, which is particularly important in context of implementation of Strategy for 
Modernization of Transport Infrastructure in our country. 

 

Keywords 
Cluster, logistics, economy, China, country, development, information, transport. 
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РАЗДЕЛ 2. ЭКОНОМИКА И ПРЕДПРИНИМАТЕЛЬСТВО 

 

 
 

V. I. Gissin, A. S. Kolesnichenko 
 

«LEAN PRODUCTION» AS A WAY TO REDUCE LOSSES  

WHEN PROCESSING CONSUMER ORDERS 
 

Аnnotation 
Article discusses the tools and methods that are used in the implementation of concept 

of «Lean Manufacturing». Article considers the use of various tools that make it possible to 
identify losses in processes of selling products by a division of enterprise. 

Example of specific process is given to reduce losses when placing orders for special-
ized products by consumers. 

 

Keywords 
Losses, assessment, tools, methods, application. 

S. V. Gritsunova, Yu. A. Sedykh  
 

DEVELOPMENT OF ENTERPRISE BUSINESS ADMINISTRATION  

IN CONDITIONS FOR DIGITALIZATION OF ECONOMY 

 

Annotation 
Article addresses the issues of identifying the most important areas of transformation of 

business administration of enterprise under the influence of digitalization of economy. Deve- 
lopment of business administration of enterprise was considered from the point of view of key 
areas of strategic transformation: customer orientation, creation and development of platforms 
for interaction with partners through the formation of ecosystems in business environment, 
behavioral marketing, building a system of continuous improvements and development, new 
approaches to involvement and development of employees based on digital culture. 

 
Keywords 

Digitalization of economy, business administration, customer orientation, collabora-
tions, behavioral marketing, knowledge management, digital culture. 

N. V. Guzenko, A. D. Kononova 
 

INFLUENCE OF PRODUCT PORTFOLIO OPTIMIZATION ON COMPETITIVENESS 
OF ALCOHOLIC BEVERAGES PRODUCTION ENTERPRISE 

 

Annotation 
Notion of product competitiveness is usually understood as a totality of qualitative and 

cost characteristics of the goods, which ensure the satisfaction of specific consumer needs and 
differ from their analogues. Competitive product is the product, cumulative benefit of which per 
unit cost is higher than that of other products, and value of each criterion satisfies the needs of 
buyers. To maintain the competitiveness of product it is necessary to understand its target audi-
ence, motives which form their demand; to monitor changes in consumer preferences and con-
tinuously study the level of competitiveness of product to remain the market leader. Article con-
siders the question of product portfolio optimization and its influence on competitiveness of 
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production enterprise. Influence of product portfolio segmentation on overall brand attractive-
ness is revealed, ways of increasing product attractiveness are revealed. 

 

Keywords 
Competitiveness, product portfolio, McKinsey matrix, optimization, restructuring. 

 

N. A. Dimitriadi, N. M. Evtushenko, T. A. Khodareva 
 

STRATEGIC PRINCIPLES FOR OPTIMIZING OF SALES PERSONNEL 
ACTIVITIES DIRECTED TO DIFFERENT CATEGORIES OF CLIENTS 

 

Annotation 
Article contains new strategic optimization principles of sales personnel working with 

customer base. Based on analyzing of expert interviews results the authors highlighted factors 
needed to be taken into account when allocating sales force's working time between different 
customer groups, also factors influencing sales volume increasing to each customer. Signifi-
cance of factors influencing on working time allocating was verified by a surveying respond-
ents; significance of factors was estimated by scoring and then weight coefficients were calcu-
lated. Based on the results analyzing the authors suggested new indicators which could be-
come a base of strategic principles of sales personnel working time allocating: attractiveness 
of customer's complex potential (ACCP); feasibility of customer's complex potential (FCCP); 
customer's readiness to cooperation index (CRCI).  

Formulas for each new index calculating are included. A new customer's categorization 
matrix (constituted by axes ACCP and FCCP is described as well as the principles of clients 
clustering based on FCCP index analyzing.  

 

Keywords 
Sales department, optimizing of sales force activities, potential of client, loyalty of cli-

ent, clients categorizing.  

E. A. Ivanova, T. K. Platonova 
 

SPECIFICITY OF SCIENTIFIC-RESEARCH ACTIVITIES OF STUDENTS  

AT DIFFERENT EDUCATIONAL LEVELS 
 

Annotation 
Аrticle deals with the problem of organizing the research work of undergraduates. One 

of the main tasks of educational process in master's program is development of students' com-
petencies for carrying out research activities. Based on the method of retrospective analysis, 
article analyzes the changes in content of research work in Russian universities. Authors also 
present the experience of organizing research for undergraduates at Rostov State University of 
Economics (RINH) in accordance with modern requirements. Also, in context of organization 
of research work of undergraduates, such a phenomenon of modern educational space as cor-
porate master's programs is considered — educational programs of a new generation that take 
into account the advanced scientific agenda in accordance with requests of industrial partners 
of universities and are implemented in a practice-oriented manner. 

 

Keywords 
Master's degree, research work, corporate master's programs. 

 

O. V. Ivanchenko, E. V. Baraulya  
 

DEVELOPMENT OF LOYALTY PROGRAMS  

IN CONTEXT OF DIGITALIZATION OF MARKETING ACTIVITIES 
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Annotation 
Article deals with development and implementation of loyalty programs in activities of 

companies in context of digitalization of marketing business environment. Article presents 
current trends in development of loyalty programs using digital technologies that offer cus-
tomers a wide range of options and incentives, and allow the company to collect and analyze 
relevant information about consumers in real time. Indicators for measuring loyalty are de-
fined in order to further engage customers in interaction with the company. Digital algorithms 
of business intelligence system are identified, use of which in marketing practice allows to 
reach new levels of personalization and targeting in digital loyalty programs. 

 

Keywords 
Loyalty program, digital technologies, Digital marketing, communications, target con-

sumer, loyalty program effectiveness. 

 
O. N. Mirgorodskaya, Yu. E. Pozdnyakovskaya 

 

PECULIARITIES OF TELEVISION BRAND FORMATION 
 

Annotation 
Article is devoted to the study of marketing aspects of formation of TV channel brand in 

context of modern problems of media consumption. Authors analyzed the main approaches to 
definition of concept of «brand», identified the specific features of branding in television 
sphere. As the results achieved, we can conclude that competent development of complex of on-
air and off-air communications allows us to build an effective marketing strategy for positioning 
a television brand, which contributes to increasing its competitiveness in Russian media market. 

 

Keywords 
Brand, branding, media brand, television brand, television product, television, on-air 

and off-air promotion, marketing tools. 
 

O. A. Mironova, R. M. Bogdanova  
 

ANALYSIS OF FOREIGN EXPERIENCE IN THE USE OF FACTORS  
TO INCREASE LABOR PRODUCTIVITY ОN ENTERPRISE 

 

Annotation 
Article examines the role of increasing labor productivity for development of national 

economy of Russia, provides a comparative analysis of American, European and Japanese 
concepts of increasing labor productivity, examines the possibility of implementing a lean 
production system in practice of Russian companies and its potential impact on economic ef-
ficiency of their production activities. 

 

Keywords 
Labor productivity improvement, economic efficiency, lean manufacturing. 
 

V. V. Rublev, O. N. Larin  
 

PROSPECTS FOR DEVELOPMENT OF AIRPORT «PLATOV»  

(ROSTOV-ON-DON) COPING WITH CRISIS CAUSED BY IMPACT  

OF THE COVID-19 PANDEMIC 

 

Annotation 
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Effective development of regional airports in structure of the passenger air transporta-

tion market of Russian Federation is a fundamental task of development in conditions of 

overcoming the crisis of 2020. According to IATA experts (International Air Transport Agen-

cy), the results of introduction of temporary restrictive and prohibitive measures for passenger 

air transportation, significant number of countries around the world, total drop in passenger 

traffic by the end of 2020 will reach 60 %. «Platov» airport (Rostov-on-Don) is one of the 

leading regional airports of Southern Federal District, occupying an important role in struc-

ture of regional logistics system. Important structural feature of airport «Platov» is the status 

of a hub (base airport) for regional Russian airline «Azimut», which demonstrates high 

growth and development rates.  

Result of research in article was the creation of model for prospective development of 

new directions. Structural feature of proposed model of long-term development of «Platov» 

airport is the expansion of both the domestic route network and increase in number of destina-

tions of foreign budget airlines. European experience of overcoming of consequences of 

world financial crisis of 2008 proved the effectiveness of development of budget air travel, so 

if in 2008 the share of budget airlines in structure of European passenger market share does 

not exceed 10 %, then, at the end of 2019, share of budget airlines in structure of European 

market has reached 50 % of total passenger traffic. 

 

Keywords 

Low-cost airlines, regional airlines, air transportation market, low-cost air transporta-

tion, regional airports, crisis management. 
 

Yu. V. Solyanskaya 
 

DIGITAL MARKETING-APPLICATION OF MODERN RETAIL PROMOTION 

TOOLS IN REGIONAL PHARMACEUTICAL MARKET 
 

Annotation 

Article examines modern digital marketing tools that are used by pharmaceutical retail-

ers to promote business and increase sales in regional market online. Author, based on results 

of empirical research, identifies the main tools used in digital marketing, as well as tools used 

in regional pharmaceutical market. Conclusion is made about their effectiveness and possibil-

ity of using various digital marketing tools to increase online sales and develop brand loyalty. 
 

Keywords 

Digital marketing, promotion tools, automated sales funnel, traffic, online-sales. 

 

S. G. Tyaglov, V. Yu. Boev, M. A. Skvortsova 
 

IMPROVING THE MECHANISMS FOR ATTRACTING PRIVATE INVESTMENT  
IN SYSTEM OF PROFESSIONAL TRAINING  

 

Annotation 
In the conditions of limited opportunities for state financing of system of training per-

sonnel with secondary vocational education and rapidly developing production technologies, 
search for new methods and principles of interaction between commercial structures and pub-
lic sector institutions and introduction of these methods throughout the entire territory of our 
country is of particular relevance. 
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This research is aimed at finding the best methods and techniques that can ensure the syn-
chronization of training system to meet the needs of industry enterprises, in order to develop 
relevant and viable models for business involvement in the field of secondary vocational educa-
tion, applicable taking into account the socio-economic characteristics of particular region. 

Two models of organizing partnership interaction are proposed: between the authorities 
of subject of Russian Federation, college and enterprise, as well as by building operational 
links between the management company created on the territory of single-profile municipality 
(or a region with a high degree of specialization) and educational institutions. 

In the course of study, methods of institutional economics and regional studies were used, 
which made it possible to form these models on the basis of projects that have already been im-
plemented and have proven their effectiveness on territory of individual districts. In addition, ar-
ticle suggests new measures of tax incentives for enterprises in order to increase their interest in 
participating in activities of professional educational institutions. These measures will also con-
tribute to improving the quality of material and technical equipment of educational institutions. 

 
Keywords 

Public-private partnership, material and technical base of colleges, management company, 
tax deduction. 

 

N. I. Khrabrova, Z. V. Kushkhova, O. L. Ryvkina 
 

BUILDING A MARKETING-MIX MODEL  
FOR CROWDFUNDING PROJECT PROMOTION 

 

Annotation 
Rapid development of startup market as a progressive form of entrepreneurship necessi-

tates the formation of new methods of capital accumulation. Taking into account the effective 
foreign experience, one of these methods is crowdfunding. Article reveals the essence of con-
cept of «crowdfunding», which reflects the mechanism of collective financing of projects us-
ing Internet platforms. Components of crowdfunding systems are highlighted. Crowdfunding 
project has a key place in the system. Article focuses on the study of factors for promoting a 
crowdfunding project using marketing tools. Based on the analysis of theoretical approaches 
to the construction of 5P model of crowdfunding system, which includes the elements: peo-
ple, purpose, platforms, participation and productivity, the author's proposal for 7P model of 
crowdfunding project has been formed. Model includes elements such as people, planning, 
project, pitch, promotion, permanent contact, perks. According to the authors of article, set of 
elements of 7P model of crowdfunding project reflects a specific set of actions for formation 
and further promotion of project on specialized crowdfunding platforms. 

 

Keywords 
Crowdfunding system, marketing-mixmodel, crowdfunding project, crowdfunding plat-

form, promotion. 

 

 

РАЗДЕЛ 3. ФИНАНСОВО-КРЕДИТНЫЕ ОТНОШЕНИЯ 

И БУХГАЛТЕРСКИЙ УЧЕТ 

 

 
 

Sh. A. Aghayan, E. G. Berberova,  
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S. G. Muradova, I. A. Pavlenko  
 

ENSURING OF FINANCIAL STABILITY AND SOLVENCY  
 

Annotation 
Article considers the importance and necessity of financial management of organization, 

ensuring financial stability as a key functional of development in conditions of market trans-
formations and increasing uncertainty of economic environment. Determining the financial 
stability of economic entity is possible by assessing its financial condition, analyzing such 
areas as formation, distribution, expenditure of financial resources, using financial methods 
for evaluating financial indicators. Significance of analysis of financial condition of enterprise 
is revealed in order to identify the main opportunities for improving the quality and efficiency 
of functioning of its economic activities. 

Comparative analysis of financial condition of the organization of the well-known 
methods of Russian scientists-economists V. V. Kovaliov, V. G. Savitskaya and E. G. Zhulina 
is carried out, on the basis of which their advantages and disadvantages are identified. The 
necessity of assessing the financial situation of the organization is determined, as well as the 
importance of such a direction of determining financial stability as forecasting the financial 
condition of the company for a short-term period for developing possible alternative options 
for making decisions to eliminate all kinds of negative risks and threats. 

 
Keywords 

Financial stability, solvency, financial analysis, strategy and tactics of organization, as-
sessment of financial condition of organization, directions of ensuring financial stability. 

 

G. A. Batishcheva, M. I. Zhuravliova, G. V. Lukyanova 
 

NONLINEAR DYNAMIC MODEL OF INTERSECTORAL COMPETITION 
 

Annotation 
Non-linear dynamic predator-predator model refers to models of fierce competition with 

right that each sector has opportunity to expand. Qualitative solution of problem is based on bifur-
cation parametric analysis performed for it. Mathematical apparatus of theory of dynamical sys-
tems is applied to «predator-predator» system in vicinity of singular points, and phase portraits of 
behavior of competitors are constructed in these surroundings using MatLab+Simulink package. 

 

Keywords 
Dynamic system, bifurcation analysis, singular point, node, saddle, focus, trajectory, 

phase portrait, separatrix. 
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N. G. Vovchenko, E. D. Kostoglodova  
 

DIGITAL TRANSFORMATION OF FINANCIAL SECTOR 
IN CONTEXT OF USING THE POSSIBILITIES  

OF ARTIFICIAL INTELLIGENCE TECHNOLOGY 
 

Annotation 
Article examines current trends in digital transformation processes within framework of 

growing challenges and risks caused by complex of socio-economic tasks of eliminating the 
consequences of coronavirus infection. Prospects for development of digital economy require 
a new theoretical and practical understanding of digital and platform solutions in public ad-
ministration in general, and in financial sector in particular. Increase in the scale of implemen-
tation of innovations in modern economy implies the expansion of opportunities for using 
such an important digital resource as artificial intelligence, active use of which will become a 
necessary condition for development of financial sector in context of digital transformation. 

 

Keywords 
Digital transformation, artificial intelligence, financial sector. 

 

O. B. Ivanova, A. F. Khapilin, S. A. Khapilin 
 

PRIORITIES OF IMPROVEMENT OF CUSTOMS ADMINISTRATION IN RUSSIA 
WITHIN THE FRAMEWORK OF IMPLEMENTATION OF STRATEGIC 

DIRECTIONS OF EURASIAN ECONOMIC INTEGRATION DEVELOPMENT 
 

Annotation 
Article substantiates the priorities for improving the mechanism of customs administra-

tion in Russian Federation on the basis of Strategic Directions for Development of Eurasian 
Economic Integration until 2025 approved by Supreme Eurasian Economic Council in De-
cember 2020. Substantive characteristics of promising technologies for customs administra-
tion of EEU are disclosed. It is concluded that successful implementation of EEU develop-
ment strategy in the field of customs administration presupposes the need to redistribute pow-
ers within the established structure of customs authorities, centralize control and analytical 
functions at the level of Federal Customs Service, improve technologies for automatic cus-
toms operations and analytical support for the activities of customs authorities. 

 

Keywords 
 Eurasian Economic Union, information and communication technologies, customs ad-

ministration, digital economy. 
 

P. V. Nikolenko, S. V. Rogozhin 
 

ON THE MINIMUM OF ADDITIONAL MEANS  
TO ACHIEVE THE NECESSARY CAPITAL EQUIPMENT 

 
Annotation 

In the «investment — consumption» model, concern of achieving the required capital-
labor ratio by a fixed point in time is being considered. Growth of the fund capacity is provid-
ed by own investments, if they are not enough to achieve the goal, then it is necessary to at-
tract additional funds. At the same time, result depends both on the amount of funds raised 
and on the form of financial flow in which they will arrive. 
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There is a minimum amount of funds that must be attracted in addition to their own in-
vestments and form of financial flow in which they must flow in order for the goal to be 
achieved. 

 
Keywords 

Production function, capital-labor ratio, management, Pontryagin's maximum principle. 

 
Yu. N. Tomashevskaya, D. V. Osipov 
 

MODERN APPROACHES TO IMPROVING THE MANAGEMENT SYSTEM  
OF HIGHER EDUCATIONAL INSTITUTION 

 

Аnnotation 
Article studies the main features and elements of management system of universities, as 

well as current approaches to the management of a modern university, based on the methods 
of analysis and synthesis, generalization, deduction. 

 

Keywords 
Innovations, university missions, elements of the management system, commercializa-

tion, social mission, adhocracy, approaches to the management system, know-how, organiza-
tional structures, technology transfer. 

 
 

S. A. Urazova, N. N. Korsunova  
 

DIRECTIONS OF TRANSFORMATION OF BANKING SERVICES  
FOR CORPORATE CLIENTS IN CONDITIONS OF TRANSITION  

TO DIGITAL ECONOMY 
 

Annotation 
Study, the results of which are presented in this article, assumed the identification of di-

rections for digital transformation of banking services for corporate clients. Article proposes the 
author's approach to the study of transformation of banking services for this category of cus-
tomers under the influence of digital transformation of economic systems, banking systems, real 
sector of economy, interaction between banks and corporate clients. Application of this ap-
proach made it possible to identify the main directions of transformation of banking services for 
corporate clients at the macro- and micro-levels in context of transition to digital economy. 

 
Keywords 

Bank, digital transformation, corporate clients, digital economy, innovation, digital 
technologies, Industry 4.0. 

N. R. Khachaturyan 
 

MONITORING OF MARKET PROSPECTS FOR DEVELOPMENT  

OF TYPES OF EDUCATIONAL SERVICES OF UNIVERSITIES:  

REGIONAL ASPECT 
 

Annotation 
Educational services of higher educational institutions are a complex product of produc-

tion and promotion, which under unstable market conditions undergoes multiple adjustments 
that have a positive or negative impact on educational process. Purpose of article is to high-
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light the features of regional educational services by monitoring the market prospects for de-
velopment of their types against the background of current situation. Monitoring the behavior 
of regional universities in market conditions of 2020 allowed us to identify key factors that 
affect the unification of educational services, which negatively affects their overall effective-
ness and, in general, competitiveness of individual regional university. Author presents an al-
gorithm for monitoring the market prospects for development of types of educational services 
of regional university. 

 

Keywords 
Educational service, regional university, competitiveness, monitoring algorithm. 

S. Yu. Shkhalachova, N. V. Przhedetskaya 
 

ALTERNATIVE PAYMENT SERVICES IN INNOVATIVE DIGITAL 

TRANSFORMATION OF MODERN BANKING 
 

Annotation 

Article analyzes the changes taking place in segment of modern banking, related to the 

change in format of services, entry of non-traditional «players», fintech-companies into the 

market, commitment of consumers to digital services and trend of their integration into busi-

ness ecosystems. Conclusions are drawn about the inevitability of changes against the back-

ground of digital transformation of financial sector and the need for banks to search for new 

opportunities for competitive growth and development of their own innovative solutions in 

products, services and interaction models, mainly in digital environment. 
 

Keywords 

Innovations, modern banking, payment services, trends, digitalization. 
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4. К статье на бумажном носителе прилагается электронная версия, отдельным 
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31 
 

2021 № 2 (74)  Вестник Ростовского государственного экономического университета (РИНХ) 

НАУЧНОЕ ИЗДАНИЕ 

ВЕСТНИК 

РОСТОВСКОГО ГОСУДАРСТВЕННОГО 

ЭКОНОМИЧЕСКОГО УНИВЕРСИТЕТА 

(РИНХ) 

 

№ 2 (74), ИЮНЬ, 2021 

 

НАУЧНО-ПРАКТИЧЕСКИЙ ЖУРНАЛ 

 

Главный редактор 

АЛЬБЕКОВ АДАМ УМАРОВИЧ 

Заместитель главного редактора 

ВОВЧЕНКО НАТАЛЬЯ ГЕННАДЬЕВНА 

Ответственный секретарь 

ПАРХОМЕНКО ТАТЬЯНА ВАЛЕРЬЕВНА 

 

Свидетельство о регистрации 
ПИ № ФС77–76371 от 02.08.2019 

выдано Федеральной службой по надзору в сфере связи, информационных технологий  

и массовых коммуникаций 

 

Учредитель 
федеральное государственное бюджетное образовательное учреждение высшего образования 

«Ростовский государственный экономический университет (РИНХ)» 

 

Адрес редакции журнала 
344002, Ростов-на-Дону, ул. Б. Садовая, 69, к. 337. 

Тел. (863) 237–02–75.  

Е-mail: vestnik.rsue@mail.ru 

 

Адрес издателя 
Издательско-полиграфический комплекс РГЭУ (РИНХ) 

344002, Ростов-на-Дону, ул. Б. Садовая, 69, к. 152. 

Тел. (863) 261–38–02, 261–38–77, 266–42–34.  

Е-mail: ipkrinh@gmail.com 

 

РЕДАКТИРОВАНИЕ, МАКЕТИРОВАНИЕ И ВЕРСТКА ТЕРЕЩЕНКО Э. В. 

КОМПЬЮТЕРНЫЙ НАБОР ГУЗЕНКО Н. В. 

ВЫПУСКАЮЩИЙ РЕДАКТОР АКИМОВА Л. И. 

 

 

Изд. № 112/3848. Подписано в печать 30.06.2021. Дата выхода в свет 24.09.2021. 

Объем 17,0 уч.-изд. л., 28,0 усл. печ. л. 

Бумага офсетная. Печать цифровая. Формат 60×84/8. Гарнитура Times New Roman. 

Заказ № 165. Тираж 1000 экз. Цена свободная. 

 

 

Отпечатано 
в ИПК РГЭУ (РИНХ) 

344002, Ростов-на-Дону, ул. Б. Садовая, 69, к. 152. 

Тел. (863) 261–38–02, 261–38–77, 266–42–34.  

Е-mail: ipkrinh@gmail.com 

 



32 
 

2021 № 2 (74)  Вестник Ростовского государственного экономического университета (РИНХ) 

SCIENTIFIC EDITION 

VESTNIK  

OF ROSTOV STATE  

UNIVERSITY OF ECONOMICS 

(RINH) 

 

№ 2 (74), JUNE, 2021 

 

SCIENTIFICALLY-PRACTICAL JOURNAL 
 

Editor-in-Chief 

ALBEKOV ADAM UMAROVICH 

Deputy Editor-in-Chief  
VOVCHENKO NATALIA GENNADIEVNA 

Executive Secretary  
PARKHOMENKO TATIANA VALERIEVNA 

 

Certificate on registration 
ПИ № ФС77–76371 from 02.08.2019 

is granted by the Federal Service for Supervision of Communications, Information Technology,  

and Mass Media 

 

Founder 
Federal state budgetary educational institution of higher education 

«Rostov State University of Economics (RINH)» 

 

Address of Editorial Board of Journal 
344002, Rostov-on-Don, B. Sadovaya st., 69, RSUE (RINH), a. 337. 

Tel.: (863) 237–02–75. 

Е-mail: vestnik.rsue@mail.ru 

 

Publisher 
Publishing and printing complex of RSUE (RINH). 

344002, Rostov-on-Don, B. Sadovaya st., 69, RSUE (RINH), a. 152. 

Tel.: (863) 261–38–02, 261–38–77, 266–42–34. 

Е-mail: ipkrinh@gmail.com 

 

EDITING, LAYOUT BY TERESHCHENKO E. V. 

COMPUTER SET BY GUZENKO N. V. 

ISSUER EDITOR AKIMOVA L. I. 

 

 

Ed. № 112/3848. Signed in print 30.06.2021. Date of print 24.09.2021. 

Volume of accounting and publishing sheets 17,0, conditionally printed sheets 28,0. 

Offset paper. Digital printing. Format 60×84/8. Font Times New Roman. 

Order № 165. Printing 1000 copies. Free price. 

 

 

Printing by 
Publishing and printing complex of RSUE (RINH). 

344002, Rostov-on-Don, B. Sadovaya st., 69, RSUE (RINH), a. 152 
Tel.: (863) 261–38–02, 261–38–77, 266–42–34. 

Е-mail: ipkrinh@gmail.com 


